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Presentation: 3 basic ideas

ÅDR is an attractive market in sustainable 
growth path: take advantage

ÅYou need to know the market and have the 
right, consistent strategy

ÅUse resources at your favor: participate in the 
DR-Curaçao negotiations and use the Curaçao 
Desk



DR Economy today

ÅTotal population: 10,982,540 millions 

ÅCurrent GDP: 77.10 USD Billions 

ÅGDP per capita: 7300

ÅInflation:  1.9%

ÅExchange Rate: USS1 x RD$50.3 and going up



ÅGrowth in 1st trimester 2019: 5.7%

ÅFaster growing economy in LAC region

ÅSectors: construction (12.5),energy &water 
(11.7),financial services (9.5), mining (6.3), 
transport and logistics (6.2), government (5.7) 
and hotels and tourism (5)

ÅCentral Bank projection end of the year 
growth: over 5.5%



DR ranking international

ÅEase of doing business: 102 of 190 

ÅGlobal Competitiveness Index: 82 of 140

ïService trade: 8

ïDistortive tax system: 125 

ïExtend of market dominance: 126

ïCorruption: 125 out of 175



DR total trade balance

Imports

Exports



DR and trade agreements

ÅCARICOM-DR (1998) enter into force 2001

ÅDR-Centralmerica(1998)

ÅDR-CAFTA (2004), enter into force 2006

ÅEPA  (2008)

ÅPartial scope agreement with Panama 
(2003).Currently being updated in 2019



Trade agreement implementation

ÅDR is meeting all its obligations under the 
different trade agreements

ÅFull implementation of provision in CARICOM-
DR

ÅFull implementation of provision of EPA 
(including article 238)

ÅRe-starting trade negotiations: First country: 
Curaçao in 2019 



Trade agreements

ÅPrivate sector prefers to deepen the existing 
agreements and fully exploit potential, but are 
not consistent in pursue of the market

ÅEPA is the framework for services. DR liberated 
most in CARIFORUM (90%)

ÅDR want to use agreement also to lower 
production cost: cases of bottles, citrus 
concentrate and coconuts from CARICOM



New implementation mechanism
to regulatetrade relations

Pro consumidor

Unfair Practices

Pro-competencia



What is happening with Curaçao?



THE COMPETITION



Main markets

ÅUnited States

ÅHaiti

ÅEU

ÅCARICOM

ÅCentral America

ÅNow China



THE LEGAL FRAMEWORK



Structure of the Government System

The 
Executive

The Judiciary

The 
Legislature



National Investment Regulations

CEI-RDLaws and Treaties

21 (A) The Constitution of the Dominican
Republic; (B) Law 16-95 on Foreign
Investments, (C) Regulation 214-04 on
Registrationand CapitalRepatriation,and
(D) the FreeTradeAgreement. In addition,
Law8-90 and 158-01, coveringFreeTrade
Zones and Tourism respectively, extend
generoustax incentivesto investmentsin
thesesectors. Finally,the governmenthas
supported investors seeking investment
guarantees from external agencies by
backing economically significant
infrastructure projects with its full faith
andcredit

The Export and Investment Center of the 
Dominican Republic  (CEI-RD) is responsible 
for encouraging foreign investment.



Public Procurement Law

1
Setforth the policiesandregulationsof
theŎƻǳƴǘǊȅΩǎgovernmentprocurement
practices

Law 340-06

All branches of government and
government bodies, whenever they are
involvedin contractingfor goods,services,
public works, or concessionswith public
funds.

Scoop

3
Bothpurchasecontractsandleases.

Consist of

A contractor wishing to perform work for the
government must register with the Registryof
GovernmentSuppliers. A contractor is eligible to
submit a bid for a governmentproject assoonas
an application has been filed with the Registry.
Documents required for registration vary
depending on whether the applicant is an
individual or company. A foreign contractor may
reachan agreementwith a registeredDominican
contractor and then submit the bid under both
namesactingjointly.
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ÅDominican law recognizes the legal existence of companies

incorporated abroad, upon confirmation of their legal

existence by the appropriate authority. Their operations and

activities in the Dominican Republic are subject to Dominican

law.

ÅThey must be registered in the Mercantile Registry and also

obtain a National Taxpayers Registration from the General

Department of Internal in order to establish a branch or

permanent establishment in the Dominican Republic.

Foreign Companies



Intellectual Property Rights

3

Distinctivesignssuchasnames,brands,signs,slogans,andorigindenominationsareprotectableastrade names.
The right for the exclusiveuse of a commercialname comesfrom its first commercialuse. The protection is
grantedevenbeforeregistrationandderivesfrom the useof the name. Onlyin casesof commercialslogans,the
right of exclusiveuseisgrantedby registering.

Trade names

Patentsmay be obtainedto protect inventions,utility models,and industrialdesigns. An invention is definedas
anyideaor creationof the humanintellect relatedto productsor procedures,capableof beingappliedin industry
andaregrantedfor a periodof 20years.

Patents

1

Dominicanlaw protects all kinds of trademarks,includingcollective trademarksand certification trademarks,
defining them in a broad manner. Dominicanlaw also recognizescertain rights of priority for trademarks
registeredabroad. Newtrademarksareregisteredin favorof the personwho first requestsit.

Trademarks
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Intellectual Property Rights

Please bare in mind that:

ÅTrademarks and trade
names that are duly
registered in other
countriesŀǊŜƴΩǘsubject to
any local protection. These
signs must be duly
registered before the
pertinent authority (ONAPI)
in order to be considered
protected according our
Law.



Law No. 173 on Protection to the Importer

Agents of Goods and Products

In the DominicanRepublic,since1966 the
contractualrelationsbetweenthe partiesto
any distribution agreement properly
registeredin the CentralBankInternational
Department,are regulatedby LawNo. 173
on Protection to the Importer Agents of
GoodsandProductsandits amendments.



Law No. 173 on Protection to the Importer Agents of 
Goods and Products

When LawNo. 173 applies
to any contract may it be
because it was signed
before DR CAFTAor the
contract expressly so
provides and is registered
in the Central Bank
International Department
of the DominicanRepublic,
the followingrulesapply:

- Theamount of any indemnity
for termination of a contract
based on the factors listed in
Article 3 of Law No. 173 shall
be no greater than it would
have been available to the
claimant under the Civil Code
of the DominicanRepublic;

- Thepartiesto a contract
may agree to resolve
their dispute through
bindingarbitration; and,

- The exclusivity is not
reputed; it must be
clearly expressedin the
contract.



Different laws depending on the 
products to be imported

Å LeyNo. 42-01del Ministeriode SaludPúblicay AsistenciaSocialy el
Reglamento528-01;

Å Ley No. 8-65 y el Reglamento 1142-66 del Ministerio de
Agricultura;

Å Ley de SanidadVegetal No. 4990-58, y Ley No. 311-68 sobre
Plaguicidasy suReglamentoNo. 322-88;

Å Ley No. 4030-55 de SanidadAnimal de la DirecciónGeneralde
Ganadería(DIGEGA);

Å Ley 36-65 sobre Comercio, Porte y Tenencia de Armas;
Å Ley No. 153-98 sobre Telecomunicaciones;
Å Ley 262 de 17 de abril de 1943, sobre Sustancias Explosivas;
Å Ley No. 50-88 y sus modificaciones, sobre Drogas y Substancias 

Controladas, del 30 de mayo de 1988, y
Å LeyGeneralNo. 64-00sobreMedio Ambientey RecursosNaturales.



Labelling law

ÅNORDOM 53 indicated that all label must 
be in Spanish before arriving to the port 
of entry

ÅAll ingredients of more then 5% must be 
detailed



THE DRMARKET



Main characteristics

ÅHighly competitive, but highly concentrated

ÅIncreased number of foreign products

ÅIncreased upgrade of local productions, 
packaging and variety

ÅIncreased regulations with international 
standards

ÅA few quasi monopolies

ÅIncrease search for competitive edge, particularly 
SMEs



General characteristics

ÅLower tariff bases, so preference is lower

ÅUS preference. Strong brand recognition 
(cable TV, Diaspora)

ÅSMEs development a priority

ÅNew technology (República Digital) and 
market conditions



General trade margins (estimated 
average)

ÅImporters/wholesalers  5%

ÅSupermarket  20-28% +

ÅRetailers (Mom/Pop stores or colmados: 50-
60%

ÅOther retailers-stores 20-30%

ÅGift shops- 100%

Supermarkets have  +60% of total volume for 
many products. Big negotiation power



MARKET TRENDS



Some elements to watch 

ÅSupermarkets

ÅSecurity and the malls

ÅGovernment procurement projects

ÅHaiti

ÅProfessional services, energy

ÅRegional interest

ÅOnline and mobile presence



Supermarkets

ÅFour supermarket chains control the majority 
of trade. Two of them have expanded to 
become hypermarkets and more, so wider 
range of imports (GrupoRamos, CCN)

ÅPricesmartand Carrefour are there, started 
expansion

ÅSupermarkets have increased the number of 
private label products both own and imported



Elements to compete

ÅStrong brand

ÅThey are your importers

ÅJoin do private/white label products for them

ÅYou are working with a local agent with good 
promotion campaign, good merchandisers, etc

ÅPromotions, advertising, preferential places, 
all cost additional money

ÅCredit terms are longer



Top 
20%

1% or less of total exports

The long tail of international trade
Niche market opportunity- flexibility



The long tail

ÅA very diverse amount of food items are being 
imported from Europe, Asia and Latin-
American.

ÅSweets, biscuits, oils, even hot sauces (but 
from US, even Caribbean brands).

ÅNon traditional distribution, niche markets or 
usage of incentives for industries

ÅSeek competitive edge for third markets, like 
China



Companies are exchanging flags

ÅRum (Europe- UK/Spain)

ÅPresidente Beer (Brazil)

ÅMalls and Banking (Venezuela)

ÅFood: Central America  (Coca Cola-Mexico, 
GrupoMalla/Flour Mill- Guatemala, Helados
Bon- Colombia

ÅStill few DR groups very dominant: VICINI, 
Corripio, Bonetti, Santiago Group



Malls- the time for new retailers

ÅMajor malls built also in Punta Cana and 
others. Still expanding

ÅVenezuelan investment

ÅAddressing new trend on security concerns

ÅIncrease consumption of entertainments 
(including cinemas)

ÅMajor outlets looking for novelty products

ÅSales through social media stores



Security-trends

ÅMore security devises' for houses

ÅSecurity services

ÅRisk management, insurance

ÅMore visitors to malls

ÅSmall stores, need new products, 
novelties



Energy-status

ÅStill high rate of blackouts

ÅEstimated annual loss in revenue from 
shortage

ÅMoving away from oil: LNG, solar, wind

ÅBut also moving backward: Punta Catalina, 
coal power plant



Energy-trend

ÅMore consumption of natural gas and GLP

ÅMore electro domestic appliances using GLP

ÅMore stations servicing Natural Gas for cars

ÅGLP is mostly imported from TT

ÅInvestment in alternative energy

ÅStill lacking for scale in solar energy

ÅStill small window on energy services



Financialservices



DR Financial organizations

Å18 Full Banks

Å18 Savings and Loans Banks

Å10 Savings and Loans Associations

Å12 Corporate Lenders

ÅBandex- Exporter Bank

ÅNew foreign actors including Lafisefrom Central 
America. Banco Popular exploring going to CA



DR Government

ÅPriority for Caribbean market, MOU with all 
countries within  Kingdom NL

ÅSMEs oriented policy and measures

ÅStrong financing support for SMEs 

ÅSupport for engineers across the countries for 
projects like building schools

ÅDecentralization outside Santo 
Domingo/Santiago

ÅRepública Digital- digital economy



Digital economy


